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See featured interview  
with 

Ronald Butler, CEO
on  the

Renaissance HBCU 
Opportunity Fund

and 
Opportunity Zones

in 
The Mid-South Tribune’s

Black History Month 
Edition.

Coming in February

NEW YORK, NY &
MOORESVILLE, NC (Jan. 22,
2019) – The National Football
League recently announced that
Lowe's Companies, Inc. (NYSE:
LOW) is now the Official Home
Improvement Retail Sponsor of
the NFL. 
The exclusive, multi-year spon-
sorship grants Lowe's the ability
to market and activate on a na-
tional and local level throughout
the year, including at key events
such as the Super Bowl, NFL
Draft, NFL Combine, NFL Kick-
off and in support of the NFL's
Salute to Service. 
"We're proud to have Lowe's join
as an Official NFL Sponsor in the
home improvement retail cate-

NFL celebrates Black History Month ... from sports page 1
voters changed their minds later
in 1993, re-instating the holiday.
This often-forgotten piece of
NFL history will be recounted
from various perspectives, in-
cluding: NFL Commissioner
Paul Tagliabue, former
Philadelphia Eagles Owner Nor-
man Braman, Pro Football Hall
of Famer Aeneas Williams,
NFL Legend and Arizona-native
Rodney Peete, Political Strate-

gist Donna Brazile, Civil Rights
advocate Dr. Todd Boyd, Rap-
per and Civil Rights advocate
Chuck D, former Arizona Gov-
ernor Fife Symington, and local
activist Rev. Warren Stewart.
The following Friday, February
22, features a special edition of
NFL 360: Impact & Influence at
9:00 PM ET. Hosted by Melissa
Stark, this episode tells the story
of how NFL players and legends

will join members of the Atlanta
community during Super Bowl
week to create a mosaic honoring
a special group of pioneers in the
city's civil rights history. The
episode also focuses on the hu-
manitarian work of Saints TE
Ben Watsonwho alongside wife
Kirsten, epitomize "Impact &
Influence" through their fight
against sex trafficking and sexual
abuse, with particular attention

paid to victims in their city of
New Orleans.
Six-part series Indivisible with
Nate Boyer airs on NFL Net-
work with back-to-back episodes
during the 8:00 PM ET hour
every Friday during the month of
February. First announced earlier
this month as part of the NFL's
new social justice initiative "In-
spire Change," the series fea-
tures Green Beret and former

NFL player Nate Boyer travel-
ing across the country to six NFL
cities – Los Angeles, Chicago,
Atlanta, Green Bay, Dallas and
Philadelphia – for real conversa-
tions with NFL players and local
leaders on the social issues at the
heart of each community.
Indivisible features appearances
from a host of current and former
players including: Andrew
Whitworth, Matt Forte,

Charles 'Peanut' Tillman,
Tony McGee, Jamal Lewis,
Harry Sydney, Mike Daniels,
Connor Williams, Vince Pa-
pale and Chris Long.
NFL.com will also feature clips
from all Black History Month
programming, as well as long-
form written content. Additional
installments within the Impact &
Influence series can also be
viewed online at NFL.com/Im-
pactandInfluence.

NFL Network's Black History
Month programming also in-
cludes encore presentations of
the following:

Friday, February 8

9:00 PM ET: Breaking Ground:
A Story of HBCU Football &
The NFL – An in-depth look at
the legacy of Historically Black
Colleges and Universities told
through first-person interviews
and profiles of four notable
HBCU alums, Jerry Rice, Doug
Williams, Mel Blount and
Marquette King. Narrated by
Chadwick Boseman.

10:00 PM ET: Top 10 HBCU
Players – The ten most leg-
endary NFL players hailing from
historically black colleges and
universities.

Friday, February 15

10:00 PM ET: Doug Williams:
A Football Life – He grew up
without running water in rural
Louisiana. He played quarter-
back in an era when few African
Americans did, overcoming
prejudice and hardship to be-
come a Heisman candidate, a
first-round draft pick, and ulti-
mately, a Super Bowl MVP.

Friday, February 22

10:00 PM ET: Jim Brown: A
Football Life – The football life
of perhaps the greatest player in
NFL history, a prominent Civil
Rights advocate, and his wide-
ranging impact both on and off
the field.

NFL Media is comprised of
NFL Network, NFL Films,
NFL.com, the NFL app and NFL
RedZone.
Seven days a week, 24 hours a
day, 365 days a year, fans turn to
NFL Network to receive infor-
mation and insight straight from
the field, team headquarters,
league offices and everywhere
the NFL is making news.
Launched in 2003, NFL Net-
work gives fans unprecedented
year-round inside access to all
NFL events, including the Super
Bowl, Playoffs, regular season,
preseason, Pro Bowl, Pro Foot-
ball Hall of Fame induction
weekend, NFL Draft, NFL
Scouting Combine, Senior Bowl,
league meetings, minicamps and
training camps.
For fans on the go, all NFL Net-
work programming can be
streamed live through the NFL
app and via Watch NFL Network
on smartphones, tablets, PCs and
connected TV devices (Amazon
Fire TV, Android TV, Apple TV,
PlayStation 4 and Roku). Access
is available for NFL Network
subscribers of participating TV
providers. For more information,
go to NFL.com/nflnetwork. 

Lowe’s becomes official home improvement retail
sponsor of NFL; Key events to engage customers

gory," said Renie Anderson, Sen-
ior Vice President, NFL Partner-
ships, Sponsorship and
Consumer Products. "We look
forward to working with the team
from Lowe's and their network of
more than 1,700 stores to connect
with NFL fans in communities
across the United States." 
"Many of us experience our
biggest NFL moments at home
with family and friends," said Jo-
celyn Wong, Chief Marketing
Officer at Lowe's. "As an official
sponsor of the NFL, we will
build upon the NFL's growing
popularity and fans' live viewing
habits at home to deepen rela-
tionships with customers. Our
partnership with the NFL will be

a great source of pride for our
more than 300,000 associates,
who look forward to being able
to share in their passion with
fans."
The partnership will provide
more opportunities to reach, en-
gage and celebrate with Lowe's
associates and customers. As part
of the sponsorship, Lowe's will
be able to provide unique NFL
experiences for customers and
associates both during the regular
season and off-season, and will
become the presenting sponsor of
Super Bowl Experience begin-
ning at Super Bowl LIV in 2020
in Miami.
Details of the partnership are not
being disclosed.

Lowe's Companies, Inc.
(NYSE: LOW) is a FORTUNE
50 home improvement company
serving more than 18 million
customers a week in the United
States, Canada and Mexico.
With fiscal year 2017 sales of
$68.6 billion, Lowe's and its re-
lated businesses operate or serv-
ice more than 2,240 home
improvement and hardware
stores and employ over 310,000
people. Founded in 1946 and
based in Mooresville, N.C.,
Lowe's supports the communi-
ties it serves through programs
that focus on K-12 public educa-
tion and community improve-
ment projects. For more
information, visit Lowes.com.

"Many of us experience our
biggest NFL moments at
home with family and
friends," said Jocelyn Wong,
Chief Marketing Officer at
Lowe's. "As an official spon-
sor of the NFL, we will build
upon the NFL's growing pop-
ularity and fans' live viewing
habits at home to deepen re-
lationships with customers.
Our partnership with the NFL
will be a great source of pride
for our more than 300,000 as-
sociates, who look forward to
being able to share in their
passion with fans."

Congratulations to Marvel’s ‘Black Panther’ on its Academy Award Nomination
and making more black history in the 21st Century!

Watch ‘A Story of HBCU Football & the NFL’, narrated by Chadwick Boseman
on the NFL Network on Friday, February 8!


